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This 360 View Update assesses the current state of the smart watch market. It Industry Analyst

guantifies how consumers purchase, use, and think about both smart watches and
traditional watches. Findings help smart watch manufacturers, traditional watch
manufacturers, and app developers refine their business strategies at this pivotal

time in the market. -
Chris Tweedt,
ANALYST INSIGHT Research Analyst

Purchase intentions for smart watches have nearly doubled since the third
quarter of 2015, and the device has a high NPS (net promoter score), which
bodes well for future adoption,” Wang said. “The smart watch industry learned
that it has to continue to innovate to sustain consumer purchase interest, and
health and fitness functions are high among their investment priorities.”

Harry Wang,
Senior Research Director

— Harry Wang, Senior Research Director, Parks Associates
_ CONSUMER
Number of Slides: 60 AIMALYTICS

www.parksassociates.com | © Parks Associates | sales@parksassociates.com | 972.490.1113




300

CONTENTS

Executive Summary

* Industry Insight
» Key Findings

Smart Watch Ownership Trends and
Purchase Intentions

« Smart Watch Ownership (2014 - 2016)

» Smart Watch Personal Users by Mobile
Device Ownership (Q4/16)

* Smart Watch: Time of Purchase (Q4/16)

» Brand of Smart Watch Personally Used
(Q4/16)

* Model of Smart Watch Used (Q4/16)
* Smart Watch Operating System (Q4/16)

* Smart Watch Purchase Intention (2014 -
2016)

« Smart Watch Purchase Intention by
Smartphone OS (Q4/16)

* Smart Watch Purchase Intention by
Personal Users (Q4/16)

» CE Device Purchase Intentions Among
Smart Watch Users (Q4/16)

Consumer Attitudes and Usage Trends

*« NPS: Smart Watch and Other CE Devices
(Q4/16)

* NPS by Smart Watch OS (Q4/16)
* NPS by Smart Watch Brand (Q4/16)

» Frequency of Wearing a Smart Watch
(Q4/16)

* Frequency of a Wearing Smart Watch by
Smart Watch OS (Q4/16)

* Frequency of Smart Watch Use by
Activities Performed (Q4/16)

SERVICE:

Smart Watch: Purchase MOBILITY AND
VIEW Drivers

UPDATE

APPS

1Q 2017

* Likelihood of Recommending Smart Watch
by Frequency of Use (Q4/16)

* Smart Watch: Frequency of Use Over Time
(Q4/16)

* Smart Watch: Frequency of Use Over Time
by Smart Watch OS (Q4/16)

* Smart Watch: Frequency of Use Over Time
by Smart Watch Brand (Q4/16)

Purchase Considerations and Use Cases

* Smart Watches: Top Ranked Purchase
Considerations (Q4/16)

» Smart Watch: Top 5 Ranked Purchase
Considerations by Operation Systems
(Q4/16)

* Smart Watches: Top 5 Ranked Purchase
Considerations by Likelihood of
Recommendation (Q4/16)

* Smart Watches: Top Ranked Features
Inducing Purchase (Q4/16)

* Smart Watch: Top Ranked Features
Inducing Purchase by OS (Q4/16)

* Parks Associates divides smart watch use
cases into four categories

» Type of Smart Watch Activities (Q4/16)
* Smart Watch Activities (Q4/16)

* Mobile Payments on Smart Watch by Smart
Watch OS (Q4/16)

* Smart Home Device Ownership by Smart
Watch Use (Q4/16)

* Likelihood of Recommending Smart Watch
by Top Activities Performed (Q4/16)

* Smart Watch: Voice Control Usage (Q4/16)

Traditional vs. Smart Watches:
Coexistence or Competition?

* Smart Watch and Regular Watch
Ownership (Q4/16)

www.parksassociates.com | © Parks Associates | sales@parksassociates.com | 972.490.1113




% SERVICE:
Smart Watch: Purchase MOBILITY AND

VIEW Drivers AP
UPDATE 1Q 2017

* Regular Watch and Smart Watch
Ownership and Usage (Q4/16)

+ Smart Watch Ownership by Regular Watch
Ownership (Q4/16)

* Frequency of Wearing a Regular Watch
(Q4/16)

* Regular Watch Adoption and Usage by Age
(Q4/16)

* Frequency of Wearing a Smart Watch by
Frequency of Wearing a Regular Watch
(Q4/16)

* Frequency of Wearing a Regular Watch by
Likelihood of Recommending Smart Watch
to Friends/Colleagues (Q4/16)

* Frequency of Wearing a Regular Watch by
Smart Watch OS (Q4/16)

* Likelihood of Purchasing a Regular Watch
in the Future (Q4/16)

* Likelihood of Purchasing a Regular Watch
by Smart Watch / Regular Watch
Ownership (Q4/16)

* Likelihood of Recommending Smart Watch
by Intention to Purchase Regular Watch
(Q4/16)

Appendix

www.parksassociates.com | © Parks Associates | sales@parksassociates.com | 972.490.1113




% SERVICE:
Smart Watch: Purchase MOBILITY AND

VIEW Drivers AP
UPDATE 1Q 2017

ATTRIBUTES

Parks Associates parksassociates.com

15950 N. Dallas Pkwy sales@parksassociates.com
Suite 575 PHONE 972.490.1113

Dallas TX 75248 Toll free 800.727.5711

FAX 972.490.1133

Authored by Yilan Jiang, David Mitchel, Katherine Li, Chris Tweedt, and Harry Wang
Executive Editor: Tricia Parks

Published by Parks Associates
© 2017 Parks Associates | Dallas, Texas 75248

All rights reserved. No part of this book may be reproduced, in any form or by any means,
without permission in writing from the publisher.
Printed in the United States of America.

DISCLAIMER

Parks Associates has made every reasonable effort to ensure that all information in this
report is correct. We assume no responsibility for any inadvertent errors.

www.parksassociates.com | © Parks Associates | sales@parksassociates.com | 972.490.1113




